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Australia: Consumer sentiment is almost back to pre-crisis levels, while R-

number increase to 1.03 

Source: Australia Government Department of Health, Australian Bureau of Statistics, Australian Government Treasury, Westpac, Reuters, ABC News Australia, McKinsey Survey: Australian consumer sentiment during the coronavirus crisis
Note: *The number of people infected by each virus holder **Infection plateau *** All guidelines are state dependent and relaxation measures differ e.g. NSW will go from 10 to 50 patrons in restaurants and allow intrastate travel on 1 June and to 20 in VIC

Further questions?

Martin.Ekberg@business

-sweden.se

CALL TO ACTION

KEY RECOVERY DATA

LINKS TO AVAILABLE SUPPORT & GUIDELINES

Main affected areas

Infection hubs

Less restrictions

R-number* 1.03

Plateau date** 29 March
FUTURE EFFECTS ON BUSINESS OPERATIONS

Stimulus packages & policies
● Total of 205 bn USD stimulus package injected 

incl. a JobKeeper programme 

● Stimulus targeting 3 areas; individuals and 
households, businesses and flow of credit 

● 1 bn USD for severely impacted sectors and to 
support construction 

Transformational effects
● Large campaign: Buying Australian-made, i.e. 

supporting local and national producers will be 
more important 

● New rules for FDI where the screening of 
foreign investment by the Foreign Investment 
Review Board will be adjusted to zero and take 
up to 6 months (exemptions exists)

RECOVERY OVERVIEW

Supply - Production Logistics - Transportation Customer demand

Current 
situation

Long term 
effects 
(6-12 

months)

● Productivity level remains on 
the lower side, >80% with 
modified operations in May

● Strict security measures, which 
also includes reduction of face-
to- face meetings and travel

● Commission to increase 
Australian manufacturing 
competitiveness in sectors such 
as agriculture, defense, telecom, 
steel and construction

● Shortage of labour in agriculture

● 1.2 bn USD in additional 
stimulus to boost road and 
community projects

● Call to fast-track 750km of 
planned bicycle lanes to promote 
sustainable transportation

● Longer lead times due to reduced 
supply of transport and logistics

● Post COVID-19, ~40% of 
Australians expect to decrease 
international travel and ~25% to 
decrease domestic travel

● Government helps eligible 
residents to build or renovate 
their homes with up to 17,300 
USD to spur demand

● Free childcare ends on 12 July, 
followed by 3 months subsidise

● ~50% of Australians have 
recorded less spending and 
expect it to last 12 months

● In-store spending will continue 
to suffer in favor for digital 
channels 

FATALITY CURVE

Daily reported fatalities

https://treasury.gov.au/coronavirus

Full border 
closure from

5 April

Only residents 
and permit 

holders
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● Review opportunities to engage in the large projects announced in 
infrastructure, healthcare and manufacturing

● Conduct detailed planning of how to adapt business measures along with the 
three phases of relaxation e.g. define key focus themes for the summer

● Be transparent to customers in case expecting longer lead times 
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Phase 3: 100 people rule, 

interstate travel OK
Fully open except for 
international travel

Aug.
Trans-Tasman travel arrangement (timing TBC), 

expanding into Trans-Pacific travel
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https://treasury.gov.au/coronavirus

